The Asset Approacln

6iving lzi(ls what
they need to SUCCEE

Why do some kids grow up with ease,
while others struggle? Why do some kids get

involved in dangerous activities, while others spend their
time Contri‘aul’ing to society? \v}'n do some youth “beat the
odds” in difficult situations, while others get trapped?

Many factors influence why some young people have
successes in life and why others have a harder time. Eco-
nomic circumstances, genetics, trauma, and many other fac-
tors pla}' a role. But these ructor's—\\-'}"lich seem dimcu]t, if
not impossi!')]e‘ to chanée—aren‘t all thet matters. Research
by Search Institute has identified 40 concrete, positive expe-
riences and dualities—"developmental ussets”—that have a
tremendous influence on voung people’s lives. And tlfley are
things that people from all walks of life can help to nurture.

Research shows that the 40 developmental assets help
voung people make wise decisions, choose positive paths,
and grow up competent. caring, and responsible. The assets
(see page 2) are grouped into eight categories:

» Support—Young peop[e need to experience support,
care, and love from their families and many others.
They need organizations and institutions that pro-

vide positive. supportive environments.

b Empowerment—Young peOpIe need to be valued i)y
their community and have opportunities to con-
tribute to others. For this to oceur, tl‘ley must be safe

anc] {eel secure.

» Boundaries and expectations—Young people need to
know what is expected of them and whether activities

ﬂnd bel‘mviors are niﬂ. l)ouncls" or “Out O[‘ l)ounds."

» Constructive use of timc—Young people need
constructive, cnriching opportunities for growth
through creative activities, vouth progrums. confre-

gutional involvement, and dquality time at home.

» Commitment to leaming—Young people need to
clevelop a lirelong commitment to educution and
learning.

» Positive values—Youth need to clevelop strong
values that guide their choices.

# Social competencies—Young people need shills
and competencies that equip them to make positive
choices, to build relationships, and to succeed in life.

» Positive identity—Young people need a strong sense

of their own power, purpose, worth, and promise.

The asset framework is a [ramework that includes every-
one. Fumilies. schools, neigl'l]:uorhoods, congregations, and
all organizations, institutions, and individuals in & commu-
nity can play a role in building assets for youth. This
brochure introduces the assets, shows their power and
presence in young people’s lives, and gives concrete sugpes-
tions for what you ean do to build assets.
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40 Developmenta] Assets

Seurch [nstitute has identified the following building blocks of healthy development that help young people grow up
hea]thy, caring, and responsible. Percentages of voung people who experience each usset represent almost 100,000
6th- to 12th-grade youth surveved in 213 towns und cities in the United States.

ASSET TYPE ASSET NAME AND DEFINITION
Support 1. Family suppert—Family life provides high levels of love and support. 849
- 2. Positive family communication—Yo{u}i person and her or his parent(s) communicate 269
’ positively, and young person is willing to seek advice and counsel from parentfs) .
e 3. Otheradult relationships—Young person receives support from three or more %1%
nonparent adults.
- 4. Caring neighborhood —Young person experiences caring neighbors. 40%
5. Caring school climate—School provides a earing, encouraging environment. 24%
= 8. Parent involvement in schooling—-parent(s) are actively involved in l’leiping young 29%
person succeed in school.
~ Empowerment 7. Community values vouth—Young person perceives that adults in the community value vouth. 20%
8. Youthas resources~Young peup]e are given useful roles in the community. 24%
2 9. Serviceto otl-ners—Young person serves in the community one hour ar more per week. 30%
> 10, Sufet_v—Youné person feels safe at home, school, and in the neighborl'lootl. 33%
Boundaries and 1. Family boundaries—Family has clear rules and consequences and monitors the young 43%
- Expectations person’s whereabouts.
12.  Sehool boundaries—School provicles clear rules and consequences, 469%
13. Neighbarhood boundaries—Neighbors take vesponsibility for monitoring young 462
> people’s behavior.
14, Adultrole moclela—Pnrent(s) and other adults model positive, responsiE]e behavior. 2704
& 15. Positive peer inﬂuence—Young person’s best [riends madel responsiHe behavior. 609%
16. ngh expectations— Both parent(s) and teachers encourage the young persoen to do well. 419%
& Constructive 17. Creative activilies—Youné persan spencls three or more hours per week in lessons or 199
Use of Time practice in music, theater, or other arts.
= 18. Youth proémms—Yﬂuné person spends three or mare hours per week in sports, clul)s. 39%
. or organizations at school and/or in the community.
= 19, Re]iéious community—Young person spencls one or more hours per week in activities 64%
& in a religious institution.
20. Time at home—Young person is out with friends “with nathing specia! to do” two or 509%
L fewer nights per week.
Commitment  2i. Achievement motivah'on—Young person is motiveted to do well in school. 639
toLearning  22. School engagement—~Young person is actively engaged in learning. 6496
23. Homeworlquoung person reports doing at least one hour of homework every school c]ay. 459
24, Bonding to scl-lool-—Youné person cares shout l\er or his school. 51%
25. Reacling for pleasure—-Young person reads for p]easure three or more hours per weeh, 249%
Positive Values 26, Caring—Young person places high value on helping other people. 439%
27. Eduality and socialjustice—Youn_g‘, person places anh value on promoting eduality and 459
reducing hunger and poverty.
28. lnte@rity——Young person acts on convictions and stands up for her or his beliels, 683%
20. Honesty—Young person “tells the truth even when it is not easy.” 63%
30. Responsibility—Young person accepts and takes personal responsil)ility. 609%
3. Restraint—Young person believes it is important not to be sexuu“y active or to uge 49094
aleohol or other clrugs.
Socia]l 32, Planm'ng and decision me.l!iné—Young person knows how to p]an ahead and make choices. 20046
Competencies  33. Interpersonal competence—Young person has empathy, sensitivity, and frienclsl':ip shills. 439
34, Cultural competence—Young person has Lnow[e&ge of and comfort with people of 35%
different cultural/racial/ethnic l)ac[agroun&s. ‘
. Resistance shills—Young person can resist negative peer pressure and dangerous situations. 379%
36. Peaceful conflict resolution—Young person seeks to resolve conflict nonviolently. 4496
Positive Identity  37. Personal power—Young person feels he or she has control over "things that happen to me.” 459
38. Self—esteem—‘l’oung person reports l'mving a I'ngh sell-esteen. 4796
39. Sense orpurpose—Young person reports that “my life has a purpose." 9959%
40. Positive view of personal future-—Young person is optimistic about her or his personal future. 70%6

Thix chart may be reproduced for educational, noncommercial uses unly.
Cop_\'rig]'lt O 197 |:)_v Search Institute, 700 S, Third Street, Suite 210, Minneapolis, MN 55415 pl'mne: 1-800-888-7528: web site: www.searul'l-imditute.org.



TheP ower of Assets

On one level, the 40 clevelopmentul assets represent evervday wisdom about positive
experiences and characteristics for young people. In addition. Search lnstitute research has found
that these nssets are p(:\\'erfu[ influences on adolescent behavior—both protecting young people from
many different problem behaviors and promoting positive attitudes and behaviors, This power 15
evident across all cultural and socioeconomic groups oryouth. There is ulso evidence from other

research that ussets may have the same kind of power far younger children,

/

Protecting Youth from High-Risk Behaviors

Assets huve tremendous power to protect youtl‘l from many different harmiul or unhen]t}l_\’ choices,
To illustrate, these charts show that youth with the most assets are least likely to engage in four
different patterns of lﬁigl'l-risl: hehavior. (For definitions of each problem behavior. see page 7.)

61%

Problem Alechol Use MMicit Drug Use Sexual Activity

Violenee

The same kind of impuct is evident with muny other problem behaviors, including tobaceo use, depres-

sion and attempted suicide, antisocial behavior, school problems, driving and alcohol, and gambliné.
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Assets Assets Assets Assets

Promoting Positive Attitudes and Behaviors

In addition to protecting youth from negative hehaviors, Imving more assets increases the chances that young people

will have positive attitudes and behaviors, as these charts show. (For definitions of each thriving behavior, see page 7.}

87% 88%

B

Succeeds in School Values Diversity Maintains Good Health Delays Gratification



The Challenge Facing

ommunities

While the assets are powerful shapers of young people’s lives and choices, too few
young people experience many oFthese assets. Twenty-five of the 40 assets are
experienced by less than half of the young people sur\'eyecl.

The average young person surveyecl experiences only 18 of the 40 assets. In general, older youth have

Average Number of Assets l)y Grade and Gender

lower average
levels of assets than younger youth. And l)oys experience fewer nssets than éir]s.

215
' 19.8 195
18.0 17.8 .
174 169 169 17.2 -
total Bth 7th Sth 9th 10th 11th 12th boys  girls |

grade grade grade grade grade grade grade

Youth with Different Levels of Assets

lcleu]ly, all youth would experience at least 31 of these 40 ussets, Yet, as this chart shows, only 8 percent oryouth

experience this level of assets. Sixty-two percent experience fewer than 20 of the assets.

0-10 Assets
20%
91-30 Assets
30%

0
What goa] would you set
for young people in your

community, organization,

neig]ul)orhood, or family?

11-20 Assets

42%
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An A Checkli 4
n Asset ecRlist
Many people find it helpful to use o simple checklist to reflect on the assets young people
experience. T his checklist simplifies the asset list to help prompt conversation in families.

organizations, and communities. NOTE: This checklist is not intended nor appropriate as
a scientific or acrurate measurement of developmental assets.
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10.

11.

12.

13.

14,

15.
16.

17.

18.

19.

/

| receive high levels of [ove and support [rom

family members.

I can go to my parent(s) or guarciian(s) for

advice and support and have f.rec[uent. in-depth

conversations with them.

| know some nonparent adults [ can go to

for advice and support.
My neighlmrs encourage and support me.

My school provides a caring, encournging

environment.

My parent(s} or guardiun(s) help me succeed

in school.
[ feel valued by adults in my community.
| am given useful roles in ny community.

| serve in the community one hour or more

20.

21.
22,
23.

OO0 O
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24.
25.

26.

27.

O O

28,

1 o out with friends “with nothing special

to do” two or fewer nights each week.
[ want to do well in school.
I am actively engaged in learning.

I ClO an I‘lOUI‘ or more 0{. h()mework Eﬂ.(‘l‘!

school clﬂy.
I care about my school.

l I‘EBC] fOl‘ pieasure t}'nree or more¢ l‘lOLll"S

cuch weelz.

I believe it is really important to help other
people.

[ want to l’zelp promote equulit_v and reduce

world poverty and lqunger.

| can stand up for what [ believe.

29. 1 tell the truth even when it's not eusy.
each week.

30. | cun accept and take personal responsibility.
I feel safe at home, at school, and in the P P P )
neighborhood. 31. [ believe it is important not to be sexually

My {umily sets standards for appropriate

conduct and monitors my whereabouts.

N]y SCl’lODI l‘I&S clear ru]es ancl CODSEC]UEHCES

for behavior.,

Neighbors take responsibility [or monitoring

my behavior.

Parent(s) and other adults model positive,

responsible behavior.
My best friends model responsible behavior.

M_y parent(s)/guarclian(s) and teachers

encourage me to do well.

[ spencl three hours or more each week in lessons O

or practice in music, tl-leﬂter, or other arts.

1 spencl three hours or more each week in school O

or community sports, elubs, or organizations.

| spend one hour or more each week in religious

services or participating in spiritual activities.

32,

33.
34.

39.

36.
37.

0O O 00O O COOO

(O 39,

40.

active or to use alcohol or other drugs.

| am good at planning ahead and making

decisions.
I am good at making and keeping friends.

I know and am comfortable with people of
different cultural/racial/ethnic backsrounds.

[ can resist negative peer pressure and

dangerous situations.
[ try to resolve conflict nonviolently.

[ believe [ have control over many things

that lmppen to me.
[ feel goocl about mysel{‘.
[ believe my life has a purpose.

| am optimistic about my future.



Build Assets

How You Can

OIl YOUI‘ OWI]

Everyonew—parents and Quardians‘ grﬂndparents, teachers,

coaches. friends, )'outh workers. empto_vers. _\'outl'm. and

otl\ers—c&n build assets. It (loe'm.t necessari]\' take a lot of

: money, But it can mul?e a tremenclous di [Terence n r‘amné

confident. caring young people What it takes is ljullclmé relatlonuhlps‘ qpendmg time tngetl‘lel and bemg intentional about

nurturing positive values and ecommitments. Some t]ﬂngn you can do:

D et to know the names of kids who live around vou. Find out what interests them.

P Get to know what young peop]e around you are reu”_v like, not just how tI’lE_\' are portra_\'ecl in the media.

» Eat at leust one meal together every day as a fnmi]_v. Take time to talk about what's going on in each other's lives,

» Volunteer as a tutor, mentor, or youth leader in » youth-newiné; program.

In Your Organization

[[._vou're involved in an organization such as a school. vauth organization, congregation, family service agency. health-care

pm\'icler. or business—either as an emplnyee or volunteer—you can encourage usset—l)ui]cling action within that organiza-

tion. Some possil‘)ilitiesz

Educate vour constituency, empioyees. or customers about

their potential as nsset builders.

Develop policies that allow parents to be involved in their
children's lives and that encourage all employees to det

involved with kids in the community.

Contribute time. talent. or resources to support community

asset-building efforts.

Develop or strengthen programs and activities that build
assets, such as mentoring, service-learning uctivities. peer

helping, and recreation.

In Your Community

Hundreds of communities scross the United States are

discovering the power and potential of uniting efforts for

asset building. They involve people from all parts of the

community in shaping and coordinating strategies that will

help all young people be more lilze]y to succeed. You can use

your influence in the community to:

Talk about asset building with formal and informal leaders
and other influential people you know. Get their support for
asset building.

Conduct a survey to measure the asset levels of young people

in your community. (Call Search Institute for information.)

Develop apportunities for youtll to contribute to the commmu -
nity through sharing their perspectives and taking action and
leadership.

Celebrate and honor the commitments of people who dedicate

their lives and time to children and youth.

Six Keys

to Asset Bmldmg

It doesn’t cost a lot of money or require special train-

ing to build developmental assets, Here are six lzeys to
guide asset-building action.

1.

2.

Everyone can build assets. Building assets reduires
consistent messages across a community, All

adults, youth, and children play a role.

All young people need assets. While it is crucial to
pay specia] attention to those youtl'l who have the
least economically or emotiona“y , nearly all

Y

young people need more assets than t]'ley have.

Relationships are key. Strong relationships
between adults and young people, young people
and their peers, and teenagers and children are
central to asset building,

Aasset building isan ongoing process. Building

assets starts when a child is born and continues

through high scheol and beyond.

Consistent mesanges are important, Young people
need to receive consistent messages about what's
important and what's expected from their families,
schools, communities, the media, and other

sources.

Intentional redundancy is important. Assets must
be continually reinforced across the years and in

all areas of a young person's life.



Search [nstitute has been stuclying developmentu]

assets in youth in communities since 1989, using a
survey ealled Profiles of Student Life: Attitudes and
Behaviors. In 19986, the current framework of 40
developmental assets was released. The data in this
brochure is based on surveys during the 1996-97
school vear of 99,462 6th-to 12th-grade public school

students in 213 towns and cities in 25 states.

How Problem Behaviors and

Thriving Indicators Were Defined

Here is how each of the behaviors and attitudes
shown in the charts on page 3 were defined in the
survey, Note that the definitions o/‘lriéfl-ris}z behaviors
are set rather iu'éh, sugdesting ongoing proMemx. not

experimentation,

High-Risk Behavior Patterns
b Problem Aleohol Use —Hus used aleohol three or

more times in the past 30 days or got drunk once

or more in the past two weeks.

B Hiicit Drug Use—Used illicit drugs (cocaine, LSD,
PCPor ungel dust, heroin, und umpl‘letamincs)
three ar more times in the past 12 months,

P Sexval Activity—Has had sexual intercourse three

or more times in lifetime.

¥ Violence—Has enguged in three or mare acts of
fighting, hitting, injuring a person, carrying a
weapon, or tl'u*eutening physical harm in the past
12 months.

Thriving Attitudes

and Behaviors

¥ Succeeds in School —Gets mostly A's on
report card.

b Values Diversity—Places high importance on get-
ting to know people of other racial/ethnic groups.

P Muintaing Good Hea!tfl-—pays attention to healtl‘ny

nutrition and exercise.

» Delays Gratification—Saves money for something
special rather than spending it all right away.

. l)outHealtl'ly Communltles |
Healthy Youth =

This brochure is part of Search Institute’s national

Healthy Communities « Healthy Youth initiative,
which seeks to eduip communities across the country to
build assets for vouth. This initiative is underwritten
by Lutheran Brotherhood. & not—{‘or-prorit organiza-
tion providing financial services and community service
opportunities for Lutherans nutionwide. Search
Institute’s work on asset Buiiding also has received sup-
port from the Blandin Foundation, the Cargi"
Foundation, the DeWitt Walluce-Reader's Digest
Fund, and the WK Ke"ogg Foundation.

Search Institute also leads Asseta ror Colorado Youth,
u statewide initiative that seeks to mobilize all
Coloradoans to build assets in children and adoles-

cents. Major support for Assets for Colorado Youth is
provided by The Colorado Trust.

Search Institute is » nonprofit, nonsectarian orguniza-
tion whose mission is to advance the we”-l)einé of ado-
lescents and children by denerating lznow]edée arwd
promoting its application. The institute conducts
research and evaluation. develops publications and
practical tools, and provides training and technical

assistunce.

For More
Information

About Asset
Building

Healthy Communities » Healthy Youth
Search Institute
700 South Third Street, Suite 210
Minneapolis, MN 53415
Phone: 612-376-8953
Toll-free: 800-888-7828
Web: www.searcl'l—institute.org

Aasets for Colorado Youth
Search Institute—Colorada
1580 Logan Street, Suite 700
Denver, CO 80203
Phone: 303-832-1387




tools for
asset builders

Here is a sampling of asset-building resources

available from Search Institute.

101 Asset-Building Actions is a full-color poster that lists the 40 assets and gives ideas
for individuals and organizations on how to build assets. Portions of the poster are

bilingual (English und Spanish).
Al Kids Are Our Kids is the groundbreaking book by Search Institute President

Peter L.. Benson that gives in-deptln information on the assets and how communi-
ties can mobilize individunls and organizations to build assets in voung people.

Assets: The Mugazine of Ideas for Healthy Communities & Healthy Youth oflers infor-
mation and strategies for building assets and promoting positive vouth clevelopment
in kids. The magazine has ideas, stories, and resources for individuals. organizations,
and community-wide initintives that care about young peop]e. To subseribe, call
800-869-6882.

Parenting with a Purpose is a booklet that clﬂu“enges parents to view parenting
through the asset framework, highlighting how the assets cun reshape major par-
enting tasks and suggesting ways parents can find support in their community.

Starting Out Right: Developmental Assets for Children offers new frameworks for
understanding and building the foundation that children from birth through age 11
need to begin a healthy life. It blends Search Institute’s extensive research on ado-
lescence with the literature on child development and the practical wisdom of peo-
ple who work with and care for children.

What Kids Needs to Succeed is an easy-to-read book that shows the importance of
helping youth make positive life choices and gives practical ideas for building each
deve]opmenta] asset.

Intmducing Hea[thy Communities » Hea[thy Youth is an informational handout that
provides an overview of the Healthy Communities o Healthy Youth initiative and
Search Institute. It opens to a colorful poster ol asset-building ideas.

Se arch Practical research
benefiting children

and youth

INSTITUTE

For more inﬁ)rmafion on these resources and others, contact Search Institute, 700 South Third Street. Suite 210,
Minneapolis, MIN 55415. Toll-free: 800-888-7828. Web: www.search-institute.ors.



