City of Alexandria

Strategic Master Plan

for Open Space, Parks and Recreation




Strategic Master Plan for Open Space, Parks
and Recreation incorporates two separate
planning processes into one overall plan:




ose of Developing a Strategic Master




Purpose of Developing a Strategic Master Plan:




Our Planning Process




Our Planning Process




Our Planning Process




Setting the Stage:




Setting the Stage:




Setting the Stage:




Setting the Stage:




Alexandria Recreation Center
Density Service Area
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Vision Statement:




We will be covering four areas of
responsibility










CURRENT PARKS
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Primary Uses

ALEXANDRIA OPEN SPACE PLAN




Survey Says:

Q4a. Parksin
Alexandria Visitec
Most Often

Fort Ward Park,
Chinquapin Park,
Jones Point Park




Survey Says




Survey Says

__,_.‘inecl Parks Enhance the Property Value
__.° 3“.__ ' __"___ugndmg Homes?

‘bym“t“ge of Irtl!‘qwnclents

__';Don't know
8%

Source: Leisure Vision/ETC Institute (huly 2002) HESTE L -



Survey Says




What are our needs:




Alexandria Sports Fields
Density Service Area
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Parks - How do we meet the
needs?




Parks —What are our needs?




Parks Service Area Map:

City of Alexandria
Neighborhood Park
Service Areas
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arks — How do we meet the
needs?




Parks — What are our needs?

Parks — How do we meet the need?
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Recreation Facilities — What are our needs?

Recreation Facilities — How do we meet the
needs?




Recreation Facilities — How do we meet the
needs?




Recreation Facilities — What are our needs?

Recreation Facilities — How do we meet the
needs?




Facilities — What are our needs?

Recreation Facilities — How do we meet the

needs?




Recreation Programs — Where are we now?




urvey Says
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Survey Says
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urvey Says:
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Recreation Programs — How do we meet the

needs?




Recreation Programs — What are our needs?

Recreation Programs — How do we meet the
needs?




Recreation Programs — What are our needs?

Recreation Programs — How do we meet the
needs?




Recreation Programs — What are our needs?

Recreation Programs — How do we meet the
needs?




Capital Dollars:




“We are all faced with a series of great
i opportunities brilliantly disguised as
impossible situations!”







