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City of Alexandria, Virginia

MEMORANDUM
DATE: NOVEMBER 30, 2009
TO: THE HONORABLE MAYOR AND MEMBERS OF CITY COUNCIL
FROM: JAMES K. HARTMANN, CITY MANAGER

SUBJECT: 2009 ANNUAL REPORT AND PLANT SURVEY FROM COMCAST
CABLE COMMUNICATIONS, INC.

ISSUE: Receipt of the 2009 Annual Report and Plant Survey from Comcast Cable
Communications, Inc. (Comcast).

RECOMMENDATION: That Council receive the Comcast 2009 Annual Report and
Plant Survey (Attachment 1).

DISCUSSION: Section 9-3-513(a) of the City Code requires the cable television
franchisee to submit an annual written report to City Council. The report details the
company’s previous year’s activities in operating the Alexandria City cable television
system. The 2009 report, which covers the fiscal year of July 1, 2008 through June 30,
2009 (the 15" year of the cable franchise), summarizes the company’s activities with
respect to programming and customer service, physical plant and system operations, and
describes the company’s financial condition for the calendar year ending December 31,
2008.

The full report runs more than 400 pages. Due to its size, the entire report is not attached,
but it may be reviewed in the City Clerk’s Office. Several sections of the report are
attached for your information: the executive summary, summary of local origination and
community programming; and the auditor’s reports. Following is a summary of the
major accomplishments described in the Annual Report and the actions taken by the
franchisee to comply with City and federal requirements.

Programming:

e Local Origination and Community Programming

During FY 2009, Comcast’s combined community and local origination
programming on Channel 69 met the 30 hours or more overall requirement and, in



most cases, exceeded the franchise requirement that at least 10 hours per week be
original, unrepeated programming of interest to Alexandria residents. Comcast
continues to encourage resident participation in Community Programming
certification classes. During FY 2009, Comcast certified 11 people in community
programming for a total of 99 who are qualified to produce programs and use
Comcast’s production equipment.

Programming and Channel Changes

Many channels were repositioned from the analog to the digital tier as Comcast
streamlined their channel line-up and launched new digital channels, added video-
on-demand, subscription on demand, and more HDTV channels. A list of the
changes made throughout the fiscal year is attached (Attachment 2).

Physical Plant and System Operations:

System Construction

Through June 30, 2009, Comcast’s construction department has designed,
constructed and activated .14 miles of cable plant that included both coaxial and
fiber hardline. The headend has been working on the deployment of additional
HD channels and the technology required to roll out DOCSID 3.0 (Data Over
Cable Service Interface Specification) providing higher upload and download
speeds primarily to Internet customers. Comcast staff worked with the City’s
Information Technology Department to upgrade equipment for the Institutional
Network, as well as individual site problems. Video on Demand hours were
increased to 10,000 hours. Deployment of Comcast Digital Voice (telephone)
service continues to grow. The Internet service and Digital Voice are not
regulated, per federal law.

Service Outages

Staff’s review of the Annual Report showed that during FY 2009, the number of
outages increased from 1074 in 2008 to 1158 in 2009. An outage is defined as a
service interruption affecting three or more subscribers connected to the same
node. Comcast reports that of the 1158 outages: 620 were due to Comcast
equipment failure; such as damaged motherboards, feeder connectors, and
modules in the nodes; 43 were the result of routine maintenance; 244 were the
result of Dominion Virginia Power system outages, and were caused by
electrical power outages due to electrical shortages and power surges; and 251
alarms cleared based on monitoring equipment in the field which appears as no
trouble found in the outage report.

Of the 1158 outages, 86 lasted longer than four hours. The City Code requires
Comcast to credit subscribers with a prorated share of the monthly charge if the
subscriber is without service or if service is substantially impaired for any reason



for more than four hours during a 24-hour period. Comcast staff issued the
appropriate credits to the affected customers upon request. Staff will continue to
monitor system outages and ensure that credits are given where appropriate.

Plant Survey

Section 9-3-153(c) of the City Code requires the franchisee to submit a complete
survey of its plant, including electronic measures to determine any signal leakage
above the FCC requirements, and to assure the City that Comcast is complying
with FCC technical standards. The FCC Proof-of-Performance tests were
conducted by Comcast staff July 1 through August 21, 2008.

A system flyover test was conducted on March 25, 2009 by Mar-Tech
Engineering, Inc., a licensed engineering company which specializes in aerial
cable leakage inspections. Comcast Cable of Alexandria had a system score of
100 percent, with 100 percent of the system being tested. The flyover test is
conducted at 1500 feet in a grid pattern with all cable plant covered within a %2
mile of the pattern at 120 mph. GPS and signal level readings are simultaneously
processed by Mar-Tech’s proprietary software on an onboard computer, and all
tests indicated that the results complied with FCC technical standards.

Customer Service:

Subscriber Trouble Calls

During the reporting period, Comcast responded to 28,108 subscriber trouble
calls, an increase of 7,768 calls, which is 38 percent more than last year. These
trouble calls related to problems with customer equipment (televisions, VCRs,
etc.), converter boxes, distribution/signals, and coaxial cable. The majority of
these calls (7,054 or 25 percent) were in the “Tap to the TV Set” category (the
“tap” is the connecting equipment from the pole to the house). The majority of
the tap to TV set problems result from bad connectors or splitters between the
tap and the customer’s TV due to age, corrosion, exposure to the elements, or
fittings that had been improperly tightened by customers. Converter problems
accounted for 5,649 or 20% of the trouble calls, and the remaining 55% of calls
were a result of customer equipment, miscellaneous and/or headend problems, or
no trouble found/subscriber not home.

Customer Service Standards

The City Code requires Comcast to report quarterly on telephone accessibility for
customer service issues/concerns. The Code requires Comcast’s service
representatives to answer their telephones within 30 second, 95 percent of the
time. However, state legislation that went into effect July 1, 2007 requires that



the local standard not exceed the federal standard, i.e. that the telephone be
answered within 30 second, 90 percent of the time.

During the report period, Comcast’s quarterly data indicate that the percentage of
telephone calls answered within 30 seconds was as follows: July (73 percent),
August (79 percent), September (86 percent), October (88.3 percent), November
(88.9 percent), December (87.6 percent), January (84.1 percent), February (90.6
percent), March (88.4 percent), April (91.2 percent), May (87.9 percent), and June
(69.3 percent). Since Comcast’s average response time statistics for each quarter
did not meet the 90 percent standard, the company was fined four times for a total
of $800.00.

It should be noted that these numbers generally mirror the percentages reported
last year for meeting this requirement. Low response numbers are typically
attributed to an increase in call volumes during inclement weather. Comcast’s
500-seat regional call center is staffed by agents who are cross-trained in multiple
aspects and technical support of products and services such as high-speed internet
digital voice, and various advanced video products. Staff is aware of the
continuing complaints related to the pixilation that occurs on the digital tier and
has worked with Comcast staff to address individual concerns in a timely manner.

Financial Information:

Laura B. Triggs, Director of Finance, reviewed the financial information provided by
Comcast and noted the following:

Unaudited Gross Receipts:

Due to the statewide implementation of the Virginia Communications Tax,
effective July 1, 2007, franchise fee payments are no longer related to revenues
and are not collected by local jurisdictions.

Unaudited Financial Statements:

The unaudited financial statements for Comcast of Virginia, Inc. (Alexandria
system) for the year ended December 31, 2008, show that the Alexandria
operations of Comcast earmned $13.6 million for the year. Additionally, there was
a $0.8 million prior year adjustment of Retained Earnings due to a change in
methodology. While this is not common, it does happen. Thus the operation’s
Retained Earmings increased from $2.5 million in 2007 to $16.9 million in 2008.

During the year, Comcast increased their investment in the property and
equipment in Alexandria by $2.5 million bringing the total cost of the Alexandria
property and equipment to $130.0 million. The Comcast Alexandria operation
has a long-term debt to affiliated companies of $141.4 million. This is a decrease
of $18.0 million from the prior year’s balance of $159.4 million. The total



Stockholders’ Equity for Comcast Cablevision of Virginia, Inc. (Alexandria) as of
December 31, 2008 consisted of the Retained Earnings of $16.9 million.

Comcast Corporation Financial Report:

The Comcast Corporation Financial Report is the financial statement of Comcast
Corporation and its subsidiaries as a whole. The financial information of
Comcast of Virginia, Inc. (Alexandria) is such a small portion of the total
operation that is not mentioned separately in this report.

The Comcast Corporation is the leading cable operator in the country with 24.2
million video subscribers, 14.9 million high-speed internet subscribers, and 6.5
million telephone subscribers. Comcast Corporation and its subsidiaries had a net
income for the year of $2,547 million on revenues of $34,256 million. Its total
stockholders’ equity decreased from $41,340 million to $40,450 million.
Comcast’s external auditors issued Comcast Corporation and its subsidiaries a
clean opinion indicating the financial statements present fairly, in all material
respects, the financial position of Comcast Corporation and its subsidiaries.

FISCAL IMPACT: The cable television franchise fees previously collected by the City
were replaced with a state administered Communications Sales and Use Tax of 5% which
is collected by the State and remitted to the City. The City received approximately
$980,000 per month from the State. The payment is an aggregate amount from all
providers of telecommunications services (land phones, cellular service, satellite TV,
etc.) in the City, and there is no way to determine how much was remitted by Comcast.

The cable television franchise between the City of Alexandria and Comcast Cable
Communications, Inc. was due to expire on June 18, 2008. It has been extended until
December 31, 2009. Comcast has requested that this extension be changed to October
30, 2010, and this request is covered in a separate item on the December 8 docket.

ATTACHMENTS:

Attachment 1. Executive Summary

Attachment 2. Summary of Local Origination and Community Programming
Attachment 3. Auditor’s Report

STAFF:
Rose Williams Boyd, Cable Television Administrator
Darryl Edwards, Consumer A ffairs Investigator
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August 30, 2009

Ms. Rose Boyd

Director, Office of Citizen Assistance
City of Alexandria

301 King Street Room 1900
Alexandria, Virginia 22314

Dear Ms. Boyd,

Comcast is pleased to submit our 2009 Annual Report to the City of Alexandria, in accordance
with Chapter 3 of Title 9 of the Alexandria City Code. Included are copies or summaries of the
Year’s Activities within Local Origination and Community Programming, a Summary of
Customer Complaints, Financial Reports, Statements of Major Equipment and Capital
Expenditures, Construction Plans, a list of Comcast Officers and Board of Directors, the
Alexandria Employee Report, Television Channel Changes, the Plant Report, and Customer
Service Telephone Statistics for the period of July 1, 2008 through June 30, 2009.

It’s been another exciting year at Comcast! We have seen a significant increase in customers
taking advantage of the wide array of products and services we offer. Comcast plans to continue
its investment in the City bringing the latest programming and cutting edge technology to the
community. We have evolved from the provider of cable television service to being a key
provider of voice, video and data services, providing more choice to our customers. On the cable
side, we have expanded our HD line-up and added more hours of VOD programming

Community highlights from the past year are:

¢ We continue to conduct Newsmaker interviews aired on Headline News to promote
nonprofits, and community activities and events.

¢ Partnered with the City of Alexandria for the sixth annual Comcast Outdoor Film Festival at
Ben Brenman Park.

¢ Sponsored the Alexandria Scholarship Fund Telethon, which raised over $150,000 for T.C.
Williams Graduates.

Comcast and its employees pride themselves with being involved with the Community, and being
in the forefront within the Company to deploy new services and technologies to our customers.
We look forward to continuing this partnership in 2009.
Yours sincerely,
/}\L /J,WW
/ Marie Schuler
! Director of Government and Community Affairs
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Comcast Corporation

GComcast Corporation is the nation’s leading provider of entertainment,
information and communication products and services with 23.9 million
cable customers, 15.3 million high-speed Internet customers and 7.0
million Comcast Digital Voice® customers. Comcast is principally
involved in the development, management and operation of cable
systems and in the delivery of programming content.*

Comcast provides a wide variety of consumer products and services:
Video Comcast is the nation’s largest video provider offering interactive services packed with the most high-
definition, video on demand and best content.

Comcast High-Speed internet: Comcast is the nation’s largest residential Internet service provider with
an advanced fiber-optic network that offers the best of speeds and reliability as well as exceptional online
content,

Comcast Digital Voice: Comcast delivers innovative and reliable IP-enabled home phone service that
includes all of the functions of traditional phone service, plus enhanced features that are integrated with
other Comcast services.

Comcast Business Class: Backed by industry-leading, 24/7 business-class support, Comcast provides
advanced communication solutions to small and mid-sized organizations to help them mest their business
objectives.

Comecast content networks, Comcast Interactive Media, and Comcast investments:
Comcast Programming Group E! Entertainment Television, Style Network, Golf Channel, VERSUS, G4,
PBS KIDS Sprout, TV One, FEARnet and Comcast Sports Group.

Comcast Interactive Media (CIM): CIM is dedicated to developing and operating online and cross-
platform entertainment and media businesses, including Comcast.net, Fancast.com, DailyCandy, Fandango,
Plaxo, and thePlatform.

Comcast-Spectacor Major holdings include the Philadelphia Flyers NHL hockey team, the Philadelphia
76ers NBA basketball team and two large multipurpose arenas in Philadelphia.

Philadelphia, PA

www.comcast.com

NASDAQ: CMCSA, CMCSK

100,000 total nationwide; 86,000 cable; 14,000 content and other

23.9 millon cable customers

15.3 milion high-speed Internet customers

7.0 million voice customers

*As of June 30, 2009, Comcast served customers in 39 states and the District of Columbia.
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Less Expensive
Phone Services

Features

New Applications

Comcast Digital Voice
is Superior

Comcast Digital Voice®

Reinventing residential phone service for the 21st
Century.

Comcast Digital Voice is an innovative and reliable iP-enabled home phone service that
delivers alt of the functions of traditional phone service, plus enhanced features that are
integrated with other Comcast services.

According to a 2007 Microeconomic Consulting and Research Associates (MiCRA) study, consumers
have already saved $23.5 billion, including $13 billion in 2007 alone, from increasing facilitles-based
phone competition mainly provided by cable companies.

Residential, primary line replacement PLUS differentiation — Not your Plain Old
Telephone Service

Comcast Digital Voice Unlimited gives customers unlimited local and domestic long-distance calling,
plus free calls to Canada and Puerto Rico and great international rates to more than 100 countries.

inciudes 12 popular calling features pius enhanced voice malk

3-way caling Call return Caller ID blocking
Anonymous call rejection Call screening Caller ID with call waiting
Call forwarding selective Call waiting Repeat dialing

Call forwarding variable Caller ID Speed dial

E911, Battery Back-Up, Directory Assistance, Operator Services and CALEA

Comcast is introducing a number of new features that will further integrate the Triple Play of services,
including:

Universal Caller ID: across all services so customers can view caller information on their phone, TV
and computer.

SmartZone™ Communications Center: the place that customers can go to access their
comcast.net e-mail, view and listen to voice mail messages, universal address book and more from any
Internst-connected computer. For more information about SmartZone Communications Center, visit:
http://www.comcast.net/smartzonetour/.

Enhanced Cordless Telephone: through a home-based cordless phone, customers can access
e-matl, listen to and view voice mail messages, access their universal address book and search Yellow
Pages. The Enhanced Cordless Telephone is part of a Comcast Digital Voice self-install kit.

“Comcast Digital Voice. Rated #1 in call clarity. So no word goes unheard.”
- Keynote Competitive Research study, November 2008

Comcast Digital Voice is unrivalled because calls travel over Comcast’s proprietary managed IP network
{as opposed to the public Internet). The use of a managed IP network gives Comcast the ability to
provide service quality that may not be available from non-facilities-based VolP service providers.
Comcast also provides E911 capability by routing calls directly to PSAPs along with Automatic Location
Information (ALJ), identifying the caller’s location.
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Key Features

Availability

Enhanced Cordless Telephone

A next-generation cordless home phone.

The Enhanced Cordiess Telephone is feature-rich cordiess home phone that will soon be part
of a Comcast Digital Voice® self-install kit. The phone offers all of the popular features that
come with Comcast Digital Voice plus integrated services and advanced functionality such as
the ability to check e-mail, view voice mail, read news, sports and horoscopes, access your
universal address book, search the Yellow Pages and more.

* E-mail - send and receive comcast.net e-mail

« Visual Voice mail - view voice mail messages and select which voice mail to listen to, in the order
you prefer

» Universal Address Book, powered by Plaxo - store and access contact information from different
places and multiple devices into one convenient location

* Yellow Pages - access the Yellow Pages to find local stores and services
* Extras - get news, sports, horoscopes and local weather

ENHANCED CORDLESS TELEPHONE CONTRIBUTORS*

Thomson www.thomson-store.com

Comcast customer Web site

Casabl www.casabi.com

Focused on the user interface integration, content and activation of service
*Contributors involved in the development of the Enhanced Cordless Telephone currently in trial.

The Enhanced Cordless Telephone self-install kit is currently in trial, with wider availability scheduled for
2009".
*Note: availability may vary by market.
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Digital Cable

On Demand

AnyRoom™
On Demand

High-Definition (HD)
Programming

Digital Video Recorder
(DVR)

Interactive Program
Guide

Comcast Video Services

With 23.9 million customers, Comcast is the
nation’s leading provider of cable television.

Comecast offers more video on demand, more HD and more content choices than any other
provider.

Comcast Digital Cable features up to 250 or more channels, over 10,000 On Demand choices, more than
1,000 HD choices, and an interactive program guide that makes it easy for customers to find what they
want to watch, when they want to watch it.

Comcast's industry-leading On Demand service offers an ever-growing library of more than 10,000
choices each month, and will be growing in the future as On Demand continues to change the way that
we watch television. Mora than 90 percent of On Demand programs are available at no additional charge.

With On Demand, customers have complete control over their viewing experience and can fast-forward,
rewind, pause and restart their selactions. Comcast's On Demand lineup includes thousands of pro-
grams, including movies, TV shows, music videos, kids shows, primetime hits, news and sducational
shows, exercisa programs and more.

With AnyRoom™ On Demand Comcast customers can start a Video On Demand program in one room
and finish it in another room that has a TV connected to a digital cable box. This service is available com-
pletely free of charge to digital cable customers with On Demand and no additional equipment is needed.

Comcast gives customers more HD choices than any other provider, and has expanded its HD lineup to
more than 1,000 choices, whenever a customer is ready to watch something in HD.

Comcast's HD choices include the most popular sports, TV shows, movies and music customers most
want to watch in HD with unmatched flexibility to watch programs when it's convenient for them.

Comcast’s DVR service brings customers more control and convenience with the ability to digitally record
up to 80 hours of standard-definition—or 15 hours of high-definition—programs and to pause and rewind
live TV broadcasts. With dual-tuner DVRs, customers can record two programs at once or record one
show while watching another.

DVR service from Comcast is one of the best values on the market today, and is the only option that gives
consumers dual-tuner HD DVR functionality and access to Comcast's On Demand service all from one
box.

Comcast’s interactive program guide enables customers to:

* Quickly find their favorite shows and discover new viewing choices

¢ Record any television show with a DVR

* Choose from thousands of On Demand programs and order at any time

» Set favorite channels to quickly scan their most-watched networks

¢ Use parental controls to determine which programming is appropriate for their families
¢ Choose from hundreds of HD programs
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Comcast Digital Voice®

Top ten things you should know about
Comcast Digital Voice.

1.

Comcast Digital Voice uses Internet Protocol and not the Internet. Comcast Digital
Voice calls travel on our private, managed network — not over the public Internet. That makes
it superior to other ‘Best Effort’ services delivering phone traffic over the public Internet.

. Comcast Digital Voice offers digital quality phone service with all of the features that

customers expect from their phone service, plus enhancements like the ability to listen to
and manage their home voice mail messages from any telephone or any Internet-connected
computer.

. Comcast Digital Voice customers can save money on home phone service when

compared to similar service plans from traditional phone service providers.

. Comcast Digital Voice gives customers 12 popular calling features, including: Caller ID,

Call Waiting, Call Forwarding, Repeat Dialing and Speed Dialing.

. Comcast will be introducing a number of new, integrated features such as Universal Caller

ID across all services so customers can view incoming caller information on their phone, TV
and computer; Comcast’'s SmartZone™ Communications Center where customers

can manage key features of the Triple Play such as integrated e-mail and voice mail, and the
universal address book and; the Enhanced Cordless Telephone that will enable customers
to access e-mail, view voice malil, access their universal address book and Yellow Pages
through a home-based cordless phone.

. Comcast Digital Voice offers E911 capability. Customers’ 911 calls are routed to public

safety answering points (“PSAPs”) along with Automatic Location Information (“ALI") identifying
the caller’s location.

. Comcast Digital Voice provides battery backup in the embedded Multimedia Terminal

Adapters (eMTAs). The eMTA will provide up to eight hours of backup power to keep Comcast
Digital Voice working when a customer loses power in their home.

. Trained, professional Comcast technicians perform the whole standard installation for

customers, and once set up, all of the telephone jacks in the home will work with Comcast
Digital Voice - not just one phone next to the modem as with some voice over the net
providers.

. Comcast Digital Voice is compatible with the majority of home alarm systems,

including ADT and Brink’s, using tone dialing and standard data communications protocols.

10. Comcast Digital Voice customers receive a single bill for all of their services.

including Comcast Cable and Comcast High-Speed Internet services. Comcast customers
can also access their single bill online through Comcast's paperless billing option. For more
information visit http://www,.comcast.com/ecobill. Also, customers can switch to Comcast
Digital Voice and keep the same phone number and use their existing touch-tone
phone. If customers intend on keeping their current phone number, Comcast will handle the
transition from their current service provider for them,
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On Demand

HD vOD

More HD

More Movies

Video On Demand and HD

Comcast customers have more On Demand,
more HD and more choice

Comcast offers consumers more than 10,000 On Demand pregrams and more than 1,000 HD
choices - all avaliable at the click of a remote. In January, 2008 st The international Consum-
er Electronic Show (CES), Comeast announced Project Infinity - its vision to give consumers
the ability to watch any movie, television show, user generated content or other video that a
producer wants to make available On Demand.

Comcast’s signature On Demand service fundamentally changed the way people watch TV. Since
launching in 2003, On Demand has grown from a few hundred choices to more than 10,000 choices
each month.

Over that time, Comcast customers have watched more than eleven billion On Demand selections.
This compares to about five billion music downloads from Apple iTunes over a similar period of time.
Currently, Comcast customers are selecting over 300 million On Demand views a month, which means
Comcast customers are starting an On Demand program more than 120 times every second.

Comcast’s On Demand lineup includes a wide range of choices for all tastes and interests that are
available 24x7, any time customers want to watch.

Comcast offers the nation’s largest HD VOD selection today, and has expanded its lineup to include
more than 1,000 HD choices, offering more HD than any other video provider. Comcast's HD
experience includes live TV, HD On Demand and recorded programming on customers’ digital video
recorders.

Viewers have said they want to watch more HD— and that they want the ability to watch it on their
schedules. So Comcast continues to add HD movies, TV shows, music videos and more to its On
Demand service.

In addition to offering more HD choices, Comcast delivers a better HD picture. in a 2007 third-party
survey, more satellite TV customers selected Comcast as providing the better picture.

With 1,300 movie tities availlable each month, Comcast Digital Cable customers already have access to
more movies On Demand than they can find anywhere else. Today, Comcast Digital Cable customers
can choose from new releases as well as hundreds of free movies from Sony, MGM, FEARnet and
Encore as well as movies from premium networks like Starz, HBO, Cinemax, Showtime and The Movie
Channel - all available at their fingertips with no additional equipment.

“Available HD signals vary by market.
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Comcast.net

Wideband

Security

Comcast High-Speed Internet

The nation’s number one residential Internet
service.

Comcast is the nation's largest residential Internet service provider with an advanced fiber-optic
network that offers the best of speeds and reliability as well as exceptional online content.

At www.comcast.net you can connect to your e-mail, Comcast voice mail and all the latest news,
entertainment, and sports. The site provides what’s important to you, like your messages, music, photos,
weather and more.

* Access up to seven total e-mail accounts as well as your voice mail and address book from one
convenient location.

* Explore a world of information and entertainment choices on TV, On Demand and in HD. With a
simptle search you can find out what's on TV now, later or On Demand. To experience all the benefits that
Comcast.net has to offer go to: http://www.comcast.net/benefits.

¢ Online Video - News, entertainment, sports, and more — choose from a collection of more than 150,000
clips. With 1,000 plus HD choices — Comcast.net's HD Galtery gives you more online video choices in
stunning HD. Catch up — Gst easy access to Fancast's full length TV shows and movies to watch online,
anytime, for free.

s Games Channel - Play free online game favorites including puzzie, arcade, card and word games.

s Comcast Photo Center — Transfer, store and print your favorite photos, get helpful tips from the pros on
photography and create memorable gifts.

* TV Listings - the easiest way online to find the best of what's on — including On Demand and HD content
- from the convenience of your computer.

Comcast is making the leap from broadband to wideband with the launch of next-generation DOCSIS 3.0.
With wideband, Comcast is introducing a brand new echelon of internet speed tiers, which will redefine the
customer experience online and create a platform for Internet innovation in the years ahead.

As part of its initial deployment of wideband, Comcast has introduced two new speed tiers: Extreme 50,
offering up to 50 Mbps of download speed, and Ultra, offering up to 22 Mbps of download speed, and it is
increasing speeds for the majority of existing customers. With Extreme 50, Comcast customers will be able
to download a high-def movie (8 GB) in about 16 minutes, a standard-def movie {2 GB) in about 5 minutes
and a standard-def TV show {300 MB) in a matter of seconds. Customers with Extreme 50 also will be able
to download digital photos, songs and games faster than ever. This is only a preview of what's to come—
wideband will provide the capability of delivering dramatically faster speeds in excess of 160 Mbps in the
future.

To find out when widsband will be available in their area, customers can visit www.comcast.com/fastestfast
or call 1-800-Comcast.

» McAfee® Security Suite, a $120 value - 120 million Americans experienced a security issue with their
online data in 2007. While some other Internet service providers charge for onine security, Comcast helps
you keep your family safer from growing online threats with the highly-acclaimed McAfee Security Suite at
no additional charge! R's a $120 value — and it's one of the most robust, highly acclaimed Internet security
solutions offered . This comprehensive suite can be installed on up to seven PCs per customer and inchudes
must-have software like Identity Theft and virus protection, firewall, parental controls and much more.
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SmartZone™
Communications Center

Overview  The SmartZone Communications Center from Comcast is an innovative online application that
brings simplicity and convenience to our customers’ lives by converging and integrating key
features of our phone and high-speed Internet services.

With the SmartZone Communications Center, Comcast customers can enjoy the convenience of
going to one place to send and receive e-mail, check, manage and even forward voice mails via
e-mail and manage a single address book.

Key Features  For the first time, customers will have the convenience of being able to access and control a number of
innovative and popular communications and entertainment featurss in one converged, central location
including:

* Integrated E-mail and Voice mail - view, send and manage e-mail and voice mail together online in one
convenient location.

* Visual Voice mail - review your call log online and select the voice mails you want to hear in the order you
want to hear them.,

* Voice Mail Forwarding - forward voice mail messages through e-mail.

» Universal Address Book, powered by Plaxo - combines and syncs up with contact information from
multiple sources in one online location and can be accessed from any device with an Internet connection.

* New E-mail Options - drag and drop messages into folders, review e-mail messages in a preview pane
. and mouse-over to sneak-peak photo attachments,

Key Contributors  Comcast partnered with best-in-class innovating companies to create the SmartZone Communications
Center feature including:

* HP - selected as the primary implementer to design and build the SmartZone Communications
Center platform.

» Plaxo — delivering the universal address book component.
» Zimbra - designing the SmartZone Communications Center user interface.

For more information about SmartZone Communications Center, visit hitp://www,comcast.net/smartzonetour/.

RS St 2o

(comcast




Overview

Availability

Wideband

Comcast is making the leap from broadband to wideband
with the launch of next generation DOCSIS 3.0

Comecast is introducing a brand new echelon of Internet speed tiers, redefining the customer
experience online and creating a platform for Internet innovation in the years ahead.

As part of its initial deployment of wideband, Comcast has introduced two new speed tiers and Is
increasing speeds for the majority of existing customers at no additional cost.

Residential Wideband Speed Tiers
New Tier—Extreme 50: (up to 50 Mbps download speed / 10 Mbps of upload speed)
New Tier—Ultra: (up to 22 Mbps download speeds / 5 Mbps of upload speed)

Blastl: (up to 16 Mbps download speed / 2 Mbps upload speed)
Existing Performance Plus customers (8 Mbps) are upgraded to Blast! as wideband becomes available in
their market.

Performance: (Up to 12 Mbps download speed / 2 Mbps upload speed)
Spensdts for existing Performance (6 Mbps) customers are doubled as wideband becomes available in their
market.

Pius with Comcast's PowerBoost enhancer, speeds are even faster!

In the beginning of 2009, wideband was deployed to more than 30% of Comcast’s footprint and is expected
to reach more than 65% by the end of 2009. Wideband is currently available in Minneapolis and St. Paul,
Minnesota; Greater Philly Metro; Greater Metropolitan Boston area and parts of Southern New Hampshire;
Seattle; Portland, Oregon; Spokane and Eugene, Washington; areas of Atlanta, Georgia; Baltimore,
Marytand; Chicago, Hinois; and parts of the Bay Area, including San Jose Silicon Valley, East Bay Area and
Monterey-Salinas; the San Francisco region; parts of Arlington and Alexandria Virginia and Washington, D.C.
and the surrounding metro area.

Additional markets will be announced throughout 20089.
To find out more about wideband availability, visit www.comcast.com/fastestfast or call 1-800-Comcast.

The Wideband Difference

See how wideband speeds compare:
HD Movie Over 5 hours Over 3 hours About 50 minutes About 20 minutes
Standard Oefinition Movie Qver 2 hours About 1 hour Under 18 minules Under 5 minutes
PC Game (multi-player) About 45 minutes About 22 minutes About 8 minutes Under 2 minutes
20 Picture photo album Almast 2 minutes About 1 minute About 12 seconds About 3 seconds
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Overview

Network Facts

Comcast’s Network

"America’s Leading Network

Comcast has America’s leading and most effective converged video, voice and data network.
its digital, high-capacity, fiber-optic network enables Comcast to provide an integrated —and
unparalleled product experience to customers.

Interactive Video and Converged Applications

Comcast is building the applications that will enable customers to consume more content when and
where they want it - online, on television or on the go. The power of our network and our VOD service
has changed the way people watch TV, now we will use it to change and improve the entire in-home
entertainment and communications experience.

From Broadband to Wideband

Comcast is evolving its network from broadband to wideband with the deployment of DOCSIS 3.0. (Data
Over Cable Service Interface Specifications), a new standard for delfivering high-speed Internet service
across cable networks. Comcast will deliver significantly faster speeds of up to 100 Mbps to our customers
over the next two years with the capability of delivering higher speeds of 160 Mbps or more in the future.
With DOCSIS 3.0 (160 Mbps), you will be able to download an HD movie — which is the equivalent of 3,000
mp3 songs - in less than 4 minutes. On dial-up that would take days. And with wideband, you'll be able to
watch another movie while you download.

Reinventing Residential Phone Service for the 21st Century

Comcast Digital Voice is a true home phone replacement senvice that delivers an integrated communications
experience across all of Comcast’s services {including cable and high-speed Internet) and customers’
devices. Comcast will continue to innovate and introduce a number of major enhancements to Comcast
Digital Voice in 2009, including Universal Caller ID and Enhanced Cordiess Telephone.

® Comcast delivers more than 1.5 Zettabytes of entertainment and information into our customers’ homes
every week—that’s the equivalent of 20 Libraries of Congress and more than 900,000 times the amount of
traffic on Youtube.

® Everyday Comcast delivers more than 14.3 million On Demand views, over 1.5 PetaBytes of IP-sourced
video, 59 million e-mails, over 21.7 million web page views, 95 miflion Comcast Digital Voice® calls and
2.9 million voice mails.

-« Content traveis across 147,000 route miles of fiber—on the largest residential cable fiber network in the

nation - that's equivalent to nearly 600,000 plant route miles in the network, enough fiber to wrap around
the Earth nearly 24 times.
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Industry
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Comcast.net Security Channel

Tools, Tips, Resources

Comcast offers a comprehensive Security Channel on its consumer portal, Comcast.net
{(www.comcast.net/security). The Comcast Security Channel serves as an online resource to
help customers protect themseives from spam, viruses and other onfine threats. Customers
can also learn about parental controls that can help protect their children from cyber bullying,
harassment and onfine predators. The Security Channel helps customers:

Get Protected! By downioading free online security tools:
¢ Comcast's McAfee® Interet Security Suite is a $120 value that includes McAfee VirusScan, McAfee
Personal Firewall Plus and McAfee Privacy Service (with Parental Controls).

» The Comcast Toolbar, which includes free spyware detection and removal, pop-up blocker,
and anti-phishing software.

Get Smart! Via Security Tips:
* Covering everything from keeping your kids safe online to identity protection, critical information
about and links to national security resources as well as security forums and discussion boards.

* Real-time alerts about viruses and other Internet threats, with links to the tools needed to
stay protected.

 Interactive quizzes and polls to help parents and children learn the fundamentals of internet safety.

Get Help! By taking action to:
« Report online safety issues such as cyber bullying, child pornography or phishing threats.

e Contact Customer Security Assurance for assistance.

in the last year, Comcast has taken an industry-leading position in spam protection.

The Company has successfully reduced inbound/outbound spam by more than 70 percent using